
 

A Leading Cybersecurity 
Consultant Company 
Increased Marketing ROI 
by 45% with Datamatics

Company:
A Cybersecurity Consultant

Target Industry:
MSPs and SMEs 

Target Geography:
North America

PROBLEM STATEMENT 

The client needed to generate 
sales-ready leads by targeting 
senior decision-makers (Director 
level and above). The challenge was 
reaching this niche audience 
e�ectively, which required more 
than a single outreach channel to 
drive meaningful engagement and 
conversion. Email : marketing@datamaticsbpm.com

Website : www.datamaticsbpm.com



 

 

 

WHAT THE CLIENT SAID 

"Datamatics has transformed our marketing e�orts with their blended content syndication approach. 
Their multi-touch campaigns with curated content have delivered over 245 sales qualified leads. The result 
is an increased marketing ROI and high-quality sales pipeline with tangible business growth and increased 
revenues.” 

Demand Generation Manager 

SIGNIFICANT ACHIEVEMENTS
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THE SOLUTIONS OFFERED  

• Zero in on high-intent buyers with 
proven purchasing behavior 

• Deliver timely, relevant messaging at 
every stage of the funnel 

• Accelerate lead qualification to shorten 
the path to conversion

By blending human insight with AI-powered 
precision, we built hyper-targeted campaigns 
that drove real results. Our team pinpointed 
key decision-makers and crafted personalized 
engagement journeys, aligning each 
touchpoint with content that truly resonated.

THE CHALLENGES FACED

Our client needed more than just leads — they needed high-quality prospects who were ready 
to buy. The goal was clear: engage decision-makers, not browsers, with content that spoke 
directly to their pain points. The biggest challenge? Reaching senior-level roles — specifically 
Directors and above. 

A single channel wasn’t going to cut it. To break through the noise and connect meaningfully, 
our lead gen team crafted a blended outreach strategy, combining voice and email touchpoints 
to drive engagement and results. 

With advanced AI analytics, we were able to: 

As a result, the client could expand their reach across North America to engage the right 
audience, generated using content that actually mattered. They also achieved a 45% increase 
in marketing ROI — proving that the right strategy delivers measurable business impact. 


